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Launching an Online Course

What is a course launch? 

��ÆďķīĮÐ�ăķĊÆì�ðĮ��ĉīāÐĴðĊæ�ÆĉĨðæĊ�ĮÐĊĴ�Ĵď�řďķī�ÐŘðĮĴðĊæ�ķÌðÐĊÆÐș�ĴìĴ�ĮÐīŒÐĮ�Ĵď�ÅķðăÌ�œīÐĊÐĮĮ�ďåș�ĊÌ�
åÆðăðĴĴÐ�ÐĊīďăăĉÐĊĴĮ�ðĊ�řďķī�ďĊăðĊÐ�ÆďķīĮÐ�ȿ�œðĴìðĊ��ĮÐĴ�ĨÐīðďÌ�ďå�ĴðĉÐȘ��ďķīĮÐ�ăķĊÆìÐĮ�īÐ�ĴřĨðÆăăř�ÌďĊÐ�ďŒÐī�
�ĨÐīðďÌ�ďå�Ǣȭǣ�œÐÐāĮș�Œð��ĮÐīðÐĮ�ďå�ÐĉðăĮ�ďī�ĮďÆðă�ĉÐÌð�ĨďĮĴĮș�ĊÌ�ÆďĊĮðĮĴ�ďå�three phases that take as many 
ĨÐďĨăÐ�åīďĉ�řďķī�ķÌðÐĊÆÐ�åīďĉ��ĊœīÐ��   Problem aware    Solution aware    Most aware. 

The three phases of a course launch are:

1. Creating awareness & building hype  
 
>ÐīÐș�řďķ�ÅÐæðĊ�Åř�ÌÌīÐĮĮðĊæ�řďķī�ķÌðÐĊÆÐȸĮ�ĨīďÅăÐĉ�ȧĴìīďķæì�řďķī�ÆďĊĴÐĊĴȨ�œðĴì�UZ�ĉÐĊĴðďĊ�ďå�řďķī�
ÆďķīĮÐ�œìĴĮďÐŒÐīȘ�9ďī�ÐŘĉĨăÐș�ðå�řďķ�ĴÐÆì�Ìďæ�ĴīðĊðĊæș�řďķ�ÆďķăÌ�ĮìīÐ��ăðĮĴðÆăÐ�ďå�ĴìÐ�ĴďĨ�ĴÐĊ�ĮðæĊĮ�
řďķī�Ìďæ�ĊÐÐÌĮ�ĴīðĊðĊæ�ȿ�ÅķĴ�ĴìĴȸĮ�ðĴȘ�TÐĊðĊæș�řďķ�ĮìďķăÌ�ĊďĴ�ÅÐ�ÌďðĊæ�Ċř�ÌðīÐÆĴ�ĮÐăăðĊæ�ďå�řďķī�ÆďķīĮÐș�
or leading customers to your sales page yet! At the very most, you may want to mention that you’re 
working on “something big” and that it will be launching soon, but really, this phase is about priming your 
ķÌðÐĊÆÐș�ĊÌ�æÐĴĴðĊæ�ĴìÐĉ�ðĊĴď�ĴìÐ�īðæìĴ�ĉðĊÌĮÐĴ�åďī�řďķī�ÆďķīĮÐ�ăķĊÆìȘ 

2. ZŨÆðă�ăķĊÆìȥ�īĴ�ďĨÐĊ� 
 
Uďœ�ðĮ�œìÐĊ�řďķȸăă�ĮĴīĴ�ĮÐĊÌðĊæ�ÆķĮĴďĉÐīĮ�Ĵď�řďķī�ĮăÐĮ�ĨæÐȘ��ďķī�ÆĉĨðæĊȸĮ�åďÆķĮ�Ĵ�ĴìðĮ�ĨďðĊĴ�ðĮ�Ĵď�æÐĴ�
Į�ĉĊř�ĨÐďĨăÐ�Į�ĨďĮĮðÅăÐ�Ĵď�ĨķīÆìĮÐ�řďķī�ÆďķīĮÐȘ�}ìðĮ�ĨìĮÐ�œðăă�ÅÐ�ĴìÐ�Åķăā�ďå�řďķī�ăķĊÆì�ÆĉĨðæĊș�
ĊÌ�ÆĊ�ÅÐ�ÅīďāÐĊ�ÌďœĊ�åķīĴìÐīȚ

a.  Launch

b. Problem

c. Solution

d. �ÐĊÐťĴĮ

e. wďÆðă�Ĩīďďå�ɪ�9ZTZ

f. 9�sĮ�ɪ�tðĮā�tÐŒÐīĮăĮ 

3. Cart close 
AĊ�ĴìÐ�ăĮĴ�ǡȭǢ�ÌřĮ�ďå�řďķī�ÆĉĨðæĊș�řďķȸăă�œĊĴ�Ĵď�īĉĨ�ķĨ�řďķī�ĴďķÆìĨďðĊĴĮș�ÆďĉĉķĊðÆĴðĊæ�œðĴì�řďķī�
ķÌðÐĊÆÐ�ĉķÆì�ĉďīÐ�åīÐĪķÐĊĴăř�Ĵď�āÐÐĨ�ĴìÐðī�ĴĴÐĊĴðďĊș�ĊÌ�Ĵď�āÐÐĨ�řďķī�ÆďķīĮÐ�ĴďĨ�ďå�ĉðĊÌ�īðæìĴ�ÅÐåďīÐ�
ÆăďĮðĊæ�řďķī�ÆīĴș�åďī�ĴìďĮÐ�œìď�īÐ�ĮĴðăă�ďĊ�ĴìÐ�åÐĊÆÐȘ



4

Planning your online course launch

>ÐīÐ�īÐ�ĮďĉÐ�ďå�ĴìÐ�āÐř�ÌÐĴðăĮ�Ĵď�ðÌÐĊĴðåř�åďī�řďķī�ăķĊÆìȚ
 
�ďķī�ăķĊÆì�ÌĴÐȚ�
Your launch campaign should begin 3-4 weeks before this date.
 

�ďķī�Ĩīðĉīř�ÆďĉĉķĊðÆĴðďĊ�ĉÐĴìďÌȚ
How/where do you communicate with your audience most? Use that channel for your launch communications, if possible.

 Email 

� wďÆðă�TÐÌð�ȧÐȘæȘ�AĊĮĴæīĉȨ 

� �ďĉĉķĊðĴř�ȧÐȘæȘ�9ÆÐÅďďā�:īďķĨȨ 

� �ŨăðĴÐĮ 

 Ads 

� ZĴìÐīȚ�

 
�ďķī�ÆďĊĴÐĊĴ�ĮÆìÐÌķăÐ�ȧķĮÐ�ĴìÐ�ÆăÐĊÌī�ÅÐăďœȨ 
Your content is how you will execute on, and move your audience through each phase of your launch (from building awareness & hype, to the 
ďŨÆðă�ăķĊÆìȥÆīĴ�ďĨÐĊș�Ĵď�ÆīĴ�ÆăďĮÐȨȘ

When Should I Launch My Online Course?

You should only launch your online course once you have a completed�ĨīďÌķÆĴ�ȿ�ÅÐĴ�ŒÐīĮðďĊĮ�īÐ�ťĊÐș�ÅķĴ�ðĴ�
ĮìďķăÌĊȸĴ�ÅÐ�ĉðĮĮðĊæ�ÐĊĴðīÐ�ĉďÌķăÐĮș�ďī�ďĴìÐī�ăīæÐ�ÆďĉĨďĊÐĊĴĮ�ďå�ĴìÐ�ÆďķīĮÐȸĮ�ďååÐīðĊæȘ

}ìÐ�ÐŘÆÐĨĴðďĊĮ�īÐ�ðå�řďķȸăă�ÅÐ�ķĮðĊæ��ÌīðĨ�ĮÆìÐÌķăÐ�Ĵď�īÐăÐĮÐ�řďķī�ÆďĊĴÐĊĴ�Įăďœăř�ďŒÐī��ĊķĉÅÐī�ďå�œÐÐāĮș�ďī�
ÌÐăðŒÐīðĊæ�ÆďĊĴÐĊĴ�ăðŒÐȘ�AĊ�ĴìÐĮÐ�ÆðīÆķĉĮĴĊÆÐĮș�řďķ�ÆĊ�ÆďĊĴðĊķÐ�Ĵď�œďīā�ďĊ�řďķī�ÆďķīĮÐ�ÆďĊĴÐĊĴ�Į�řďķ�æď�ȿ�Įď�
ăďĊæ�Į�řďķ�ìŒÐ��ŒÐīř�ÆăÐī�ðÌÐ�ďå�œìĴ�ĊÐÐÌĮ�Ĵď�ÅÐ�ÌďĊÐș�ĊÌ�řďķ�īÐĊȸĴ�ȷœðĊæðĊæ�ðĴȸ�œÐÐāȭĴďȭœÐÐāȘ

Note: �ďķī�ťīĮĴ�ăķĊÆì�œðăă�ăðāÐăř�ÅÐ�ĉďĮĴ�ĨďĨķăī�œðĴì�ĴìÐ�ĨÐďĨăÐ�ðĊ�řďķī�ķÌðÐĊÆÐ�œìď�īÐ�ăīÐÌř�ȷ�œīĉȸ�Ĵď�
řďķī�ÅīĊÌ�ȧĮðĊÆÐ�řďķȸŒÐ�ăīÐÌř�ÅÐÐĊ�ĨīðĉðĊæ�åďăăďœÐīĮ�œðĴì�řďķī�ÆďĊĴÐĊĴ�ĊÌȥďī�ÆďĉĉķĊðĴřȨȘ�}ìÐīÐåďīÐș�ðĴȸĮ�
ăĮď�ðĉĨďīĴĊĴ�Ĵď�ĨăĊ�Ĵď�ĴìðĊā�ăďĊæÐīȭĴÐīĉ�ÅďķĴ�ìďœ�řďķȸăă�ÅīðĊæ��ĊÐœ�ķÌðÐĊÆÐ�Ĵď�řďķī�ÆďķīĮÐ�åĴÐī�řďķī�
initial launch.  

�ďķȸăă�ĊÐÐÌ�Ĵď�ÐŒÐĊĴķăăř�ÆīÐĴÐ��œř�Ĵď�ÆďĊĮðĮĴÐĊĴăř�ÌīðŒÐ�ĴīŨÆ�Ĵď�řďķī�ÆďķīĮÐș�ðÐȘ��æīďœĴì�ÐĊæðĊÐȘ�OķÆāðăřș�
řďķī�ðĊðĴðă�ăķĊÆì�æðŒÐĮ�řďķ��æīÐĴ�ìÐÌĮĴīĴ�ďĊ�ĴìĴș�Į�ðĴ�ăăďœĮ�řďķ�Ĵď�ÆīÐĴÐ��ÅĮðÆ�ĮăÐĮ�åķĊĊÐă�œìðÆì�
you can build upon over time.
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Your Content Schedule  
ȧǢǟ�#ř�OķĊÆì��ăÐĊÌīȨ�

MONDAY TUESDAY

Content Promotion Email

Content Promotion Email

Content Promotion Email

Content Promotion Email

�ďĊĴÐĊĴ�AÌÐĮȚ

�ďĊĴÐĊĴ�AÌÐĮȚ

�ďĊĴÐĊĴ�AÌÐĮȚ

�ďĊĴÐĊĴ�AÌÐĮȚ

WEDNESDAY THURSDAY FRIDAY

Legend:

�������������œīÐĊÐĮĮȥ>řĨÐ

            Cart open 

            Cart close

wďÆðă�qīďďå

Cart Open 
Announcement

�ďķīĮÐ��ÐĊÐťĴĮ 9�sĮ�Ɏ�tðĮā�tÐŒÐīĮă

Discuss Problem

�īĴ��ăďĮÐ�ȧǡǣ�ìīȨ �īĴ��ăďĮÐ�ȧǠǡìī�ɪ�Ǡ�ìīȨ

Discuss Solution
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Launch Email Templates
�Ðăďœș�œÐȸŒÐ�ďķĴăðĊÐÌ��ăķĊÆì�ĮÐĪķÐĊÆÐ�ĮĨĊĊðĊæ�Ǣǟ�ÌřĮ�ĊÌ�ĨīďŒðÌÐÌ�
ĴÐĉĨăĴÐĮ�åďī�ÐÆì�ĮĴÐĨ�åďī�řďķ�Ĵď�ķĮÐ�ďī�æÐĴ�ðĊĮĨðīÐÌ�ÅřȘ

'Æì�ďå�ĴìÐ�ĴÐĉĨăĴÐĮ�ÅÐăďœ�œðăă�æðŒÐ�řďķ�Ċ�ðÌÐ�ďå�œìď�Ĵď�ĮÐĊÌ�ĴìÐ�
message to, what to say, and what you should be telling people to do.  
 
NÐÐĨ�ðĊ�ĉðĊÌȜ�œÐȸŒÐ�ĮÐĴ�ĴìðĮ�ĮÐĪķÐĊÆÐ�ķĨ�åďī��ăķĊÆì�Ĵď��ĉðăðĊæ�ăðĮĴș�
ÅķĴ�řďķ�ÆĊ�ĴāÐ�ĴìÐ�ĮĴīķÆĴķīÐ�ďå�ĴìÐ�ĮÐĪķÐĊÆÐ�ĊÌș�ðĊ�ĮďĉÐ�ÆĮÐĮș�ĴìÐ�
templates provided, and use them elsewhere.

Not using email?
 
�ďķ�ÆĊ�ÌĨĴ�ĴìÐ�ĮÐĪķÐĊÆÐ�ĊÌ�ĴÐĉĨăĴÐĮ�ÅÐăďœ�åďī��ŒðÌÐď�ĮÐīðÐĮș��Åăďæ�
post series, tweets or other social media posts, and beyond.

Before you begin

Aå�řďķȸīÐ�ĮÐăăðĊæ�ĴìÐ�ÆďķīĮÐș�
make sure to price the course 
regularly and then set up 
�ĴðĉÐȭăðĉðĴÐÌ�ďī�ĪķĊĴðĴř�
ăðĉðĴÐÌ�ÆďķĨďĊ�ÆďÌÐ�åďī�řďķī�
launch promotion.

Learn how to set up a coupon 
åďī�řďķī�ÆďķīĮÐ�Ĵ�ĴìÐ�}ìðĊāðťÆ�
Help Center

Before Launch: Staying Top of Mind

�ÐåďīÐ�ĮÐĊÌðĊæ�ĊřĴìðĊæ�īÐăĴÐÌ�Ĵď�ĴìÐ�ăķĊÆì�ďå�řďķī�ÆďķīĮÐș�řďķ�ĊÐÐÌ�Ĵď�æÐĴ�řďķī�ķÌðÐĊÆÐ�ðĊĴď�ĴìÐ�īðæìĴ�ĉðĊÌĮÐĴ�
Ĵď�ăðĮĴÐĊ�Ĵď�řďķ�ðĊ�ĴìÐ�ťīĮĴ�ĨăÆÐȘ��ďķī�æďă�åďī�ĴìÐ�åÐœ�œÐÐāĮ�ďī�ÌřĮ�ĨīÐÆÐÌðĊæ�řďķī�ăķĊÆì�ðĮ�Ĵď�ĮðĉĨăř�ÌīðŒÐ�
engagement with your brand.

�ďķ�œĊĴ�Ĵď�ÅÐ�ĴďĨȭďåȭĉðĊÌ�åďī�řďķī�ķÌðÐĊÆÐȘ��ďķ�œĊĴ�ĴìÐĉ�Ĵď�ĮÐÐ�řďķī�ăķĊÆì�ÐĉðăĮ�åĴÐī�ìÐīðĊæ�åīďĉ�řďķ�ĊÌ�
think, “Yes! This is the person I love to hear from about this kind of stuff! I wonder what they have to offer…”

Note:�Aå�řďķ�ĴìðĊā�řďķ�Ìď�ĴìðĮ�ăīÐÌřș�řďķ�ÆĊ�ĮāðĨ�ìÐÌȝ

�ďķ�œðăă�Ìď�ĴìðĮ�Åř�ĮìīðĊæ�ŒăķÅăÐ�ÅķĴ�åīÐÐăř�ŒðăÅăÐ�ÆďĊĴÐĊĴ�ĴìĴ�ðĮ�ìðæìăř�īÐăÐŒĊĴ�Ĵď�ĴìÐ�ĴīæÐĴ�ķÌðÐĊÆÐ�řďķ�
ÅķðăĴ�řďķī�ďĊăðĊÐ�ÆďķīĮÐ�åďīȘ�}ìÐ�ÆďĊĴÐĊĴ�ÆďķăÌ�ÅÐ�īÐăĴÐÌ�Ĵď�œìĴ�řďķ�ÆďŒÐī�ðĊ�řďķī�ÆďķīĮÐș�ďī�ĮðĉĨăř�ðĊĴÐīÐĮĴðĊæ�
Ĵď�řďķī�ķÌðÐĊÆÐȘ�9ďī�ÐŘĉĨăÐș�Ĩīðďī�Ĵď�ĉĊř�ÆďķīĮÐ�ÆīÐĴďīȸĮ�ăķĊÆìÐĮ�ĴìÐř�ĉðæìĴ�īķĊ�åīÐÐ�ÐÌķÆĴðďĊă�œÐÅðĊīĮș�
īÐăÐĮÐ�ȧďī�īÐȭīÐăÐĮÐȨ�Åăďæ�ĨďĮĴĮ�ďī�ďĴìÐī�āðĊÌĮ�ďå�ÆďĊĴÐĊĴ�ȧÐȘæȘ��ďķ}ķÅÐ�ŒðÌÐďĮș�ĨďÌÆĮĴ�ÐĨðĮďÌÐĮș�ÐĴÆȘȨȘ�

}ď�Ìď�ĴìðĮș�ĴāÐ�ĮĴďÆā�ďå�œìĴ�āðĊÌ�ďå�ÆďĊĴÐĊĴ�řďķ�ìŒÐ�ĴìĴ�ťĴĮ�ĴìÐ�Åðăă�ìÐīÐȘ�}ìðĊā�ÅďķĴ�œìðÆì�ďå�řďķī�ÆďĊĴÐĊĴ�ìĮ�
ăīÐÌř�ĮÐÐĊ��ìðæì�ăÐŒÐă�ďå�ÐĊææÐĉÐĊĴ�œðĴì�řďķī�ĴīæÐĴ�ķÌðÐĊÆÐȘ

https://support.thinkific.com/hc/en-us/articles/360030722033
https://support.thinkific.com/hc/en-us/articles/360030722033
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No re-usable content?

�ăĴÐīĊĴðŒÐăřș�ÅīðĊĮĴďīĉ�ÆďĊĴÐĊĴș�ďī�ķĊðĪķÐ�ďĨĨďīĴķĊðĴðÐĮ�ăðāÐ�œÐÅðĊīĮș�řďķ�ÆďķăÌ�ÆīÐĴÐ�Ĵď�ÐĊææÐ�řďķī�
audience. Think about content that is related to your course but not directly repeated there

For example, if you taught dog training, you could produce content about “signs that your dog needs training,” or if  
řďķ�ĴÐÆì�ÆďīĨďīĴÐ�ăÐÌÐīĮìðĨ�řďķ�ÆďķăÌ�ĨīďÌķÆÐ�ĨīďťăÐĮ�ďå�åĉďķĮ�ăÐÌÐīĮ�ĊÌ�œìĴ�ĴìÐř�ÌðÌ�īðæìĴ�ďī�œīďĊæ�ðĊ� 
your opinion.

Promoting your content

UÐŘĴș�ĨăĊ�Ĵď�ĮìīÐ�ĴìðĮ�ÆďĊĴÐĊĴ�œðĴì�řďķī�ķÌðÐĊÆÐ�Œð�řďķī�åŒďķīðĴÐ�ÆìĊĊÐă�ȧÐȘæȘ�Ðĉðăș�ĮďÆðăș�ÐĴÆȘȨȚ

�řĮ�Aȸăă�ĨīďĉďĴÐ�ĴìðĮ�ÆďĊĴÐĊĴ�Ĵď�ĉř�ķÌðÐĊÆÐȚ

 Email 

� wďÆðă�TÐÌð�ȧÐȘæȘ�AĊĮĴæīĉȨ 

� �ďĉĉķĊðĴř�ȧÐȘæȘ�9ÆÐÅďďā�:īďķĨȨ 

� ZĴìÐīȚ�
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There’s many ways to promote 
content via email (or other 
ÆìĊĊÐăĮȨ�ÅķĴ�ďķī�īÐÆďĉĉÐĊÌĴðďĊ�
is to keep things simple, short, and 
Ĵď�āÐÐĨ�ĴìðĮ�æďă�ðĊ�ĉðĊÌȚ�æÐĴ�ĴìÐ�
reader to engage with your content 
ȧðȘÐȘ�īÐÌ�ðĴș�œĴÆì�ðĴș�ÐĴÆȘȨȘ��ďķī�
emails shouldn’t be the content. 
 
 

Recipients: 

�ďķī�œìďăÐ�ķÌðÐĊÆÐȥĊř�åďăăďœÐīȘ 
 
 
Subject line: 

ȧ�ĮÐ�ĴìÐ�ĴðĴăÐ�ďå�řďķī�ÆďĊĴÐĊĴȨ
 
- or - 
 
Thinking about [course topic]? 
ȫtÐÌȥœĴÆìȬ�ĴìðĮ�ĊÐœ�ȫīĴðÆăÐȥ
ŒðÌÐďȥÐĴÆȘȬ

Content Promotion Email Template

EMAIL BODY:

>Ðř�ȫ9ðīĮĴ�UĉÐȬȝ

��ăďĴ�ďå�ĨÐďĨăÐ�Įā�ĉÐ�ÅďķĴ�ȫĴďĨðÆ�ďå�ĴìÐ�ÆďĊĴÐĊĴ�řďķȸīÐ�ĮìīðĊæȬȘ�
AȸŒÐ�ÅÐÐĊ�œďīāðĊæ�œðĴì�ĨÐďĨăÐ�ďĊ�ĴìðĮ�åďī�ĮďĉÐ�ĴðĉÐ�Ċďœș�ĊÌ�
decided to collect my thoughts on it.

A�ĨķĴ�ďķĴ��ȫīĴðÆăÐȥŒðÌÐďȥÐĴÆȘȬ�īÐÆÐĊĴăř�ĊÌ�ìÐīÐȸĮ�œìĴ�A�ĴìďķæìĴ�
œÐīÐ�ĴìÐ�ĉðĊ�ĴāÐœřĮ�åīďĉ�ðĴȚ

[Takeaway 1]
[Takeaway 2]
[Takeaway 3]
[Takeaway 4]
[Takeaway 5, etc.]
 

CALL TO ACTION:

Want all the details?

ȵtÐÌ�ĴìÐ�īĴðÆăÐȶ

- or -

“Watch the video”
 
[Link to your content]
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Launch Day Announcement  
ĊÌ�}ðĉÐȭOðĉðĴÐÌ�ZååÐī 

 

This is going to be your big
announcement! In this message,
you’re going to roll out the red
ÆīĨÐĴ�åďī�řďķī�ďååÐīș�ĨīÐĮÐĊĴðĊæ
it as the most amazing thing since
sliced bread.

Remember to mention your offer
is time-limited to create a sense of
urgency.

 

Recipients: 

Anyone in your audience that
hasn’t signed up yet.
 
 
Subject line: 

AĴȸĮ�ìÐīÐȝ�ȫ�ďķīĮÐ�UĉÐȬ�ðĮ�ďĨÐĊ
åďī�ÐĊīďăăĉÐĊĴȝ 

- or -
 
�ĊĊďķĊÆðĊæ�ȫ�ďķīĮÐ�UĉÐȬȚ
available at [discount amount]
åďī�ȫÌðĮÆďķĊĴ�ĴðĉÐ�ĨÐīðďÌȬȝ

EMAIL BODY:

>Ðř�ȫ9ðīĮĴ�UĉÐȬȝ

ȫ�ďķīĮÐ�UĉÐȬ�ðĮ�ăķĊÆìÐÌ�ĊÌ�ďĨÐĊ�åďī�ÐĊīďăăĉÐĊĴȝ

[Main call to action]

For the next [discount time period] you can get it at [discount 
ĉďķĊĴȬ�ďåå�ĴìÐ�īÐæķăī�ĨīðÆÐȘ

>ÐīÐȸĮ�œìĴ�řďķȸīÐ�æďðĊæ�Ĵď�æÐĴȚ

ȫOðĮĴ�ăă�ĴìÐ�åÐĴķīÐĮ�ďå�řďķī�ÆďķīĮÐș�ăðāÐ�ìďķīĮ�ďå�ÆďĊĴÐĊĴș�
bonuses, extras, or add-ons]

tÐĉÐĉÅÐī�ĴìĴ�řďķī�ÌðĮÆďķĊĴ�ÐŘĨðīÐĮ�ďĊ�ȫÌðĮÆďķĊĴ�ÐŘĨðīř�ÌĴÐȬș�
so sign up soon!

[Another call to action here]

Aȸăă�ÅÐ�ĊĮœÐīðĊæ�Ċř�ĪķÐĮĴðďĊĮ�Åř�Ðĉðăș�Įď�þķĮĴ�īÐĨăř�ĊÌ�Aȸăă�æÐĴ�
right back to you.

Cheers,

[Signature]

qwȚ�AȸÌ�ăďŒÐ�åďī�řďķ�Ĵď�þďðĊ�ðĊ�ďĊ�ĴìÐ�ăķĊÆì�Ìř�ÆÐăÐÅīĴðďĊȝ�
9ďīœīÌ�ĴìðĮ�Ðĉðă�Ĵď�řďķī�åīðÐĊÌĮ�ďī�ĮìīÐ�ĴìÐ�åďăăďœðĊæ��tO�ďĊ�
ĮďÆðă�ĉÐÌðȚ

ȫ�ďķī�ÆďķīĮÐ�ăĊÌðĊæ�ĨæÐ��tOȬ

CALL TO ACTION:

ȵwðæĊ��Ĩ�Uďœȝȶ

[Link to your course with the coupon code attached]

https://support.thinkific.com/hc/en-us/articles/360030722033
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Introducing the Problem 

 

}ìÐ�ȷqīďÅăÐĉ��ĊăřĮðĮȸ�ĮÐīðÐĮ�ďå
messages is going to be how you
explain the problem your course
solves, the solution your course
ďååÐīĮș�ĊÌ�ĴìÐ�ÅÐĊÐťĴĮ�ďå�ĮďăŒðĊæ
that problem with your course, to
your audience.

This is essentially the sales
content from your landing page
broken up over three different
parts. Send one part per day.

AĊ�ĴìÐ�ťīĮĴ�ĉÐĮĮæÐș�řďķȸīÐ�æďðĊæ
to analyze the problem in-depth.
qīďŒðÌÐ��ÌÐĮÆīðĨĴðďĊ�ďå�ðĴș�ĊÌ�
ĴìÐ�ÆďĊĮÐĪķÐĊÆÐĮ�ďå�ĊďĴ�ĮďăŒðĊæ�
the problem.

 

Recipients: 

Anyone in your audience that
hasn’t signed up yet.
 
 
Subject line: 

>ÐīÐ�īÐ��åÐœ�ĉðĮĴāÐĮ�œÐȸŒÐ�ăă
made…

- or-

Here’s a problem we all struggle
with…

- or -

I wasted so much time on this
exact thing...

EMAIL BODY:

>Ðř�ȫ9ðīĮĴ�UĉÐȬș

A�ÆīÐĴÐÌ�ȫ�ďķīĮÐ�UĉÐȬ�ÅÐÆķĮÐș�ăðāÐ�řďķș�AȸŒÐ�ĮĴīķææăÐÌ�åďī��
long time with [problem your course solves here]. All I wanted 
œìÐĊ�A�æďĴ�ĮĴīĴÐÌ�œĮ��ÆăÐī�ĨĴì�Ĵď�ťŘðĊæ�ĴìĴ�ĨīďÅăÐĉȘ

A�ÌÐÆðÌÐÌ�Ĵď�ăďďā�ÅÆā�Ĵ�ĉř�þďķīĊÐř�ĊÌ�Ĵď�ĨķĴ�ĴďæÐĴìÐī�œìĴ�A�ÌðÌ�
to solve the problem into one online course that covers it all.

A�ăķĊÆìÐÌ�ĴìðĮ�ÆďķīĮÐ�ďĊ�ȫÌĴÐȬ�ĊÌ�řďķ�ÆĊ�ĮĴðăă�æÐĴ�ðĴ�åďī�
ȫÌðĮÆďķĊĴ�ĉďķĊĴȬ�ďåå�ķĊĴðă�ȫÌðĮÆďķĊĴ�ÐŘĨðīř�ÌĴÐȬȘ

[Main call to action]

ZŒÐī�ĴìÐ�ĊÐŘĴ�åÐœ�ÐĉðăĮ�Aȸăă�æď�ďŒÐī�ìďœ�A�ÌðÌ�ðĴ�ĊÌ�ìďœ�řďķ�ÆĊ�
do it too. 

9ðīĮĴ�ăÐĴȸĮ�Ĵăā�ÅďķĴ�ăă�ĴìÐ�ĉðĮĴāÐĮ�A�ĉÌÐ�ȧĊÌ�ĉřÅÐ��åÐœ�ĴìĴ�
řďķȸŒÐ�ĉÌÐ�Į�œÐăăȨȘ

ȫwĴīĴ�ĴăāðĊæ�ÅďķĴ�ĴìÐ�ĨīďÅăÐĉ�ĮĨÐÆðťÆăăř�ìÐīÐ�åīďĉ�řďķī�
perspective]

wďăŒðĊæ�ĴìĴ�ĨīďÅăÐĉ�Ĵďďā��ăðĴĴăÐ�œìðăÐș�ĊÌ�ĴìÐ�ĴðĉÐ�ðĴ�Ĵďďā�Ĵď�ťŘ�
it on my own ended up costing me.

ȫwĨÐā�ÅďķĴ�ĴìÐ�ÆďĊĮÐĪķÐĊÆÐĮ�ďå�ĴìÐ�ĨīďÅăÐĉ�åīďĉ�řďķī�
perspective]

#ďĊȸĴ�ăÐĴ�ĴìĴ�ìĨĨÐĊ�Ĵď�řďķ�ĴďďȘ��ĊÌ�ðå�ðĴ�ìĮ�ìĨĨÐĊÐÌ�Ĵď�řďķș�
don’t let it happen again!

Aȸăă�æď�ĉďīÐ�ðĊĴď�œìĴ�A�ÌðÌ�Ĵď�ťŘ�ĴìÐ�ĨīďÅăÐĉ�ðĊ�ĴìÐ�ĊÐŘĴ�ÐĉðăȘ�
Stay tuned!

Cheers,

[Signature] 

CALL TO ACTION:

“Learn More Here!”

[Link to your course with the coupon code attached]

https://support.thinkific.com/hc/en-us/articles/360030722033
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Introducing a Solution 

 

�åĴÐī�ÌðĮÆķĮĮðĊæ�ĴìÐ�ĨīďÅăÐĉ
in your last message, send out
Ċ�ďķĴăðĊÐ�ďå�ĴìÐ�ĮďăķĴðďĊȘ��ďķ
can include actionable steps to
ĨīďŒðÌÐ�ĮďĉÐďĊÐ�œðĴì��ĨīĴ�ďå�ĴìÐ
solution here, which will prove your
expertise in your course topic.
 
 

Recipients: 

Anyone in your audience that
hasn’t signed up yet.
 
 
Subject line: 

>ÐīÐ�īÐ��åÐœ�ĪķðÆā�œðĊĮ

- or -

>ďœ�Ĵď�ťŘ�ȫĴìÐ�ĨīďÅăÐĉ�řďķī
course solves] - permanently!

- or -

What I learned and how you can
leverage it...

EMAIL BODY:

>Ðř�ȫ9ðīĮĴ�UĉÐȬș

ZĊ�ȫÌřȥÌĴÐȬș�A�ĴăāÐÌ�ăă�ÅďķĴ�ȫĴìÐ�ĨīďÅăÐĉ�řďķī�ÆďķīĮÐ�ĮďăŒÐĮȬ�
ĊÌ�ìďœ�ðĴ�ÆĊ�ÆķĮÐ�ăă�āðĊÌĮ�ďå�ĴīďķÅăÐ�ðå�ðĴ�ðĮĊȸĴ�ťŘÐÌȘ

Uďœș�ăÐĴȸĮ�Ĵăā�ÅďķĴ�ìďœ�řďķ�ÆĊ�ťŘ�ĴìÐ�ĨīďÅăÐĉ�ďĊÆÐ�ĊÌ�åďī�ăăȘ
ȫwĴīĴ�ĴăāðĊæ�ÅďķĴ�ìďœ�řďķ�ťŘÐÌ�ĴìÐ�ĨīďÅăÐĉ�ĮĨÐÆðťÆăăř�ìÐīÐ�
åīďĉ�řďķī�ĨÐīĮĨÐÆĴðŒÐȬ

AĴ�Ĵďďā�ĉÐ��ăďĴ�ďå�œďīā�Ĵď�ťĊăăř�ťŘ�ĴìðĮ�ðĮĮķÐ�ďĊÆÐ�ĊÌ�åďī�ăă�ĊÌ�
I’ve got the entire solution - shown step by step - in my online 
ÆďķīĮÐ�ÆăăÐÌ�ȫ�ďķīĮÐ�UĉÐȬȘ

Aȸĉ�ĮĴðăă�ďååÐīðĊæ�ĴìĴ�ȫÌðĮÆďķĊĴ�ĉďķĊĴȬ�ďåå�ĴìÐ�īÐæķăī�ĨīðÆÐ�åďī�
my online course until [discount expiry date].

[Main call to action]

OÐĴ�ĉÐ�āĊďœ�ðå�řďķ�ìŒÐ�Ċř�ĪķÐĮĴðďĊĮ�ÅďķĴ�ĊřĴìðĊæ�řďķ�īÐÌ�
ÅďķĴ�ĴìÐ�ÆďķīĮÐȝ�tÐĨăř�Ĵď�ĴìðĮ�Ðĉðă�Ĵď�æÐĴ�ðĊ�ĴďķÆìȘ

Cheers,

[Signature]

CALL TO ACTION:

“Learn More Here!”

[Link to your course with the coupon code attached]

https://support.thinkific.com/hc/en-us/articles/360030722033


12

}ìÐ��ÐĊÐťĴ�ďå�wďăŒðĊæ�ĴìÐ�qīďÅăÐĉ 

 

�åĴÐī�æďðĊæ�ďŒÐī�ÅďĴì�ĴìÐ�ĨīďÅăÐĉș
and the solution in detail, you’re
æďðĊæ�Ĵď�Ĵăā�ăă�ÅďķĴ�ĴìÐ�ÅÐĊÐťĴĮ
ďå�ĮďăŒðĊæ�ĴìĴ�ĨīďÅăÐĉ�Åř�ĴāðĊæ
your course. In this message it is
ÐĮĨÐÆðăăř�ĨďœÐīåķă�Ĵď�Įìďœ�īÐă
Ĩīďďå�ÅÐìðĊÌ�ÐÆì�ÅÐĊÐťĴ�řďķ
speak about.

9ďī�ÐŘĉĨăÐș�ðå�řďķī�ÆďķīĮÐ�ÅďďĮĴĮ
someone’s revenue, show your
own in a graph or chart over time
and point out when you solved the
problem.
 
 

Recipients: 

Anyone in your audience that
hasn’t signed up yet.
 
 
Subject line: 

Here’s the next step!

- or -

�ìĴ�ðĴ�īÐăăř�ĉÐĊĮ�Ĵď�ťŘ�ȫĴìÐ
problem your course solves]

- or -

What should you do now?

EMAIL BODY:

>Ðř�ȫ9ðīĮĴ�UĉÐȬș

wď�åīș�AȸŒÐ�ÆďŒÐīÐÌ�ìďœ�ȫĴìÐ�ĨīďÅăÐĉ�řďķī�ÆďķīĮÐ�ĮďăŒÐĮȬ�ÆĊ�ÅÐ��
ìķæÐ�ĨīďÅăÐĉ�åďī�ĨÐďĨăÐ�þķĮĴ�ăðāÐ�řďķȘ

AȸŒÐ�ăĮď�ÆďŒÐīÐÌ�ìďœ�ĮďĉÐďĊÐ�ĮķÆì�Į�řďķīĮÐăå�ÆĊ�æď�ÅďķĴ�
ťŘðĊæ�ĴìÐ�ĨīďÅăÐĉ�ďĊ�řďķī�ďœĊȘ

Uďœș�A�œĊĴ�Ĵď�åĮĴ�ĴīÆā�ĴìĴ�ĨīďÆÐĮĮ�œðĴì�řďķ�ðĊ�ĉř�ďĊăðĊÐ�ÆďķīĮÐȘ�
I’ve got so many more things to teach you along the way too.

AȸŒÐ�ÆďĉĨðăÐÌ�ÐŒÐīřĴìðĊæ�ðĊĴď�ĉř�ďĊăðĊÐ�ÆďķīĮÐ�ŒðăÅăÐ�ìÐīÐȚ�
[Link to your course landing page here].

�ĊÌ�ÅÐÆķĮÐ�řďķȸŒÐ�ĉÌÐ�ðĴ�ĴìðĮ�åīș�řďķȸīÐ�ĮĴðăă�ďĊÐ�ďå�ĴìÐ�ăķÆāř�
åÐœ�œìď�ìĮ�ĴìÐ�ďĨĴðďĊ�ďå�ĨĨăřðĊæ��ȫÌðĮÆďķĊĴ�ĉďķĊĴȬ�ďåå�
discount at the checkout.

ȫwĴīĴ�ĮĨÐāðĊæ�Ĵ�ăÐĊæĴì�ÅďķĴ�ĴìÐ�ÅÐĊÐťĴĮ�ďå�ĮďăŒðĊæ�ĴìÐ�
ĨīďÅăÐĉ�Į�åĮĴ�Į�ĨďĮĮðÅăÐș�ķĮÐ�ÐŘĉĨăÐĮ�ďī�Ĩīďďå�ìÐīÐȬ

Aå�řďķ�œĊĴ�Ĵď�ăÐīĊ�ĉďīÐ�ÅďķĴ�ĴìÐ�ÆďķīĮÐș�ìÐÌ�ďŒÐī�Ĵď�ĴìÐ�
ÆďķīĮÐ�ďŒÐīŒðÐœ�ĨæÐ�ìÐīÐȚ�ȫOðĊā�Ĵď�řďķī�ÆďķīĮÐ�ăĊÌðĊæ�ĨæÐ�
here].

�ĊÌ�īÐĉÐĉÅÐīș�Aȸĉ�ìÐīÐ�åďī�řďķ�ðå�řďķ�ìŒÐ�Ċř�ĪķÐĮĴðďĊĮȝ

Cheers,

[Signature]

CALL TO ACTION:

“Learn More Here!”

[Link to your course with the coupon code attached]

https://support.thinkific.com/hc/en-us/articles/360030722033
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wďÆðă�qīďďå�Ɏ�9ZTZ 

 

�Į�œÐ�œðĊÌ�ÌďœĊ�Ĵď�ĴìÐ�ÐĊÌ�ďå
your promotional pricing period
åďī�ĴìÐ�ÆďķīĮÐș�řďķȸăă�œĊĴ�Ĵď�ĮĴīĴ
addressing reasons why someone
might not be convinced yet to buy
ďī�ĮðæĊ�ķĨ�åďī�ĴìÐ�ÆďķīĮÐȘ�ZĊÐ�ďå
these reasons might be that the
ăÐÌ�þķĮĴ�ĊÐÐÌĮ�Ĵď�ĮÐÐ�Ĩīďďå�ĴìĴ
their investment in your product
will provide a return.

In this email, talk about a past 
client, or about someone who has
already purchased the course and
æŒÐ�řďķ�åÐÐÌÅÆā�ďĊ�œìř�ĴìÐř
chose you.

Any past reviews or testimonials
work well here.
 
 

Recipients: 

Anyone in your audience that
hasn’t signed up yet.
 
 
Subject line: 

You’re not alone!

- or -

You’ll love this story

- or -

What’s holding you back?

EMAIL BODY:

>Ðř�ȫ9ðīĮĴ�UĉÐȬș

#ðÌ�řďķ�ĮÐÐ�ĴìĴ�ÌðĮÆďķĊĴ�ăðĊā�åďī�ĉř�ĊÐœ�ďĊăðĊÐ�ÆďķīĮÐ�řÐĴȟ�}ďĊĮ�
ďå�ďĴìÐī�ĨÐďĨăÐ�ìŒÐ�ăīÐÌř�ķĮÐÌ�ðĴ�ĊÌ�A�ÌďĊȸĴ�œĊĴ�řďķ�Ĵď�ĉðĮĮ�
your chance!

ȫ�ķĮĴďĉÐī�UĉÐȬ�ĮðæĊÐÌ�ķĨ�ăīÐÌřș�ĊÌ�ìÐīÐȸĮ�œìř�ȫìÐȥĮìÐȬ�
ĉÌÐ�ĴìÐ�ÌÐÆðĮðďĊȚ

ȫ�ÌÌ�řďķī�ĴÐĮĴðĉďĊðă�ìÐīÐ�ȭ�ĮÆīÐÐĊĮìďĴĮ�ďå�ĮďÆðă�ĉÐÌð�ĮìďķĴ�
outs work well here]

tðæìĴ�Ċďœș�řďķ�ÆĊ�æÐĴ��ȫÌðĮÆďķĊĴ�ĉďķĊĴȬ�ďĊ�ĉř�ĊÐœ�ÆďķīĮÐș�
ȫ�ďķīĮÐ�UĉÐȬȘ

[Main call to action]

}ìĴȸĮ��åĊĴĮĴðÆ�ÌÐă�ȧĴìÐ�īÐæķăī�ĨīðÆÐ�ðĮ�ȫīÐæķăī�ĨīðÆÐ�ìÐīÐȬȨ�
and it will expire on [discount expiry date].

OďÆā�ðĊ�řďķī�ĮĨďĴ�ðĊ�ĴìÐ�ďĊăðĊÐ�ÆďķīĮÐ�Ċďœș�ĊÌ�æÐĴ�ăă�åķĴķīÐ�
ķĨÌĴÐĮ�Ĵď�ĴìÐ�ÆďķīĮÐ�åďī�9t''ȝ

�Ċř�ĪķÐĮĴðďĊĮȟ�tÐĨăř�ĊÌ�Aȸăă�ĊĮœÐīȝ

Cheers,

[Signature]

CALL TO ACTION:

ȵwðæĊ��Ĩ�}ďÌřȝȶ

[Link to your course with the coupon code attached]

https://support.thinkific.com/hc/en-us/articles/360030722033
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9�sĮ�Ɏ�tðĮā�tÐŒÐīĮăĮ 

 

�Ĵ�ĴìðĮ�ĨďðĊĴ�ðå�ĮďĉÐďĊÐ�ìĮĊȸĴ
purchased the course, it’s likely
that they still have some 
ďÅþÐÆĴðďĊĮ�ÅďķĴ�ĴìÐ�ĨīðÆðĊæ�ďī�
aren’t sure about the course 
content. This message should 
ÆďŒÐī�ăă�ĴìÐ�ĨďĮĮðÅăÐ�ďÅþÐÆĴðďĊĮ�
someone could have. 
 

Recipients: 

Anyone in your audience that
hasn’t signed up yet.
 
 
Subject line: 

>ÐīÐȸĮ��ĪķðÆā�ĪķÐĮĴðďĊ�åďī�řďķȘȘȘ

- or -

Just wondering...

- or -

Here are my answers to some
æīÐĴ�ĪķÐĮĴðďĊĮ�Įď�åī�ÅďķĴ
ȫ�ďķīĮÐ�UĉÐȬ

EMAIL BODY:

>Ðř�ȫ9ðīĮĴ�UĉÐȬș

A�īÐăÐĮÐÌ�ȫ�ďķīĮÐ�UĉÐȬ�ÅďķĴ�ȫŘ�ĊķĉÅÐī�ďå�ÌřĮȬ�æď�Ċďœș�ĊÌ�
I’ve noticed that you’ve been interested but aren’t really sure 
about buying the course yet.

�ďķ�ĉķĮĴ�ìŒÐ��åÐœ�ĪķÐĮĴðďĊĮ�ÅďķĴ�ĴìÐ�ÌÐă�ďī�ðå�ĴìÐ�ÆďķīĮÐ�ðĮ�
īðæìĴ�åďī�řďķȘ���åÐœ�ďĴìÐīĮ�ìŒÐ�ăīÐÌř�īÐÆìÐÌ�ďķĴ�Ĵď�ĉÐ�ĊÌ�
ìÐīÐȸĮ�œìĴ�ĴìÐř�œÐīÐ�œďĊÌÐīðĊæȚ

ȫ�ĊĮœÐī�ĮďĉÐ�ÆďĉĉďĊ�ĪķÐĮĴðďĊĮ�ÅďķĴ�ĴìÐ�ÆďķīĮÐ�ÅÐăďœș�
ĉāðĊæ�ĮķīÐ�ĴìĴ�řďķī�ĊĮœÐīĮ�ÐăðĉðĊĴÐ�Ċř�ďÅþÐÆĴðďĊ�Ĵď�ÅķřðĊæ�
the course.]

>ÐīÐ�īÐ�ĮďĉÐ�ĴřĨðÆă�ĪķÐĮĴðďĊĮ�Ĵď�ĊĮœÐī�ðĊ�ĴìðĮ�ÐĉðăȚ

�ìĴ�ðĮ�ĴìÐ�ĨīðÆÐ�ďå�ĴìÐ�ÆďķīĮÐȟ

�ìĴ�Ìď�A�æÐĴ�ďķĴĮðÌÐ�ďå�ĴìÐ�ÆďķīĮÐ�ÆďĊĴÐĊĴȟ

�Ċ�A�æÐĴ��åīÐÐ�Ĵīðă�Ĵď�ĮÐÐ�ðå�ĴìðĮ�ÆďķīĮÐ�ðĮ�åďī�ĉÐȟ

�ìĴ�ðå�A�ÌďĊȸĴ�ăðāÐ�ĴìÐ�ÆďķīĮÐ�åĴÐī�A�Åķř�ðĴȟ��Ċ�A�æÐĴ��īÐåķĊÌȟ

A�ÌďĊȸĴ�āĊďœ�ðå�A�ìŒÐ�ĴðĉÐ�åďī�ĴìÐ�ÆďķīĮÐș�ìďœ�ăďĊæ�ðĮ�ðĴȟ�#ď�A�ĊÐÐÌ�
to book time to take it?]

�īÐ�řďķ�īÐÌř�Ĵď�ĮðæĊ�ķĨ�åďī�ȫ�ďķīĮÐ�UĉÐȬȟ

[Main call to action]

OÐĴ�ĉÐ�āĊďœ�ðå�řďķ�ÌðÌĊȸĴ�ĮÐÐ�řďķī�ĪķÐĮĴðďĊ�ìÐīÐ�Åř�īÐĨăřðĊæ�Ĵď�
this email.

I’ll get back to you ASAP!

Cheers,

[Signature]

CALL TO ACTION:

“Let’s Get Started”

[Link to your course with the coupon code attached]

https://support.thinkific.com/hc/en-us/articles/360030722033
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24 Hour Warning 

 

You’ve made your case as to why
someone should take the course,
so this message will summarize
œìĴ�řďķȸŒÐ�ĮðÌ�Įď�åīȘ�}ìðĮ�ĮìďķăÌ
be your last content-heavy email.
The rest will be reminders. 
 

Recipients: 

Anyone in your audience that
hasn’t signed up yet.
 
 
Subject line: 

�ďķ�ĊÐÐÌ�Ĵď�ÆĴ�åĮĴ

- or -

Your [discount amount] is
expiring soon

EMAIL BODY:

>Ðř�ȫ9ðīĮĴ�UĉÐȬș

A�ĉÐĊĴðďĊÐÌ��åÐœ�ÌřĮ�æď�ĴìĴ�Aȸăă�ÅÐ�ĴķīĊðĊæ�ďåå�ĴìÐ�ťīĮĴ�œÐÐā�
ÌðĮÆďķĊĴ�åďī�ĉř�ĊÐœ�ÆďķīĮÐș�ȫ�ďķīĮÐ�UĉÐȬș�ďĊ�ȫÌðĮÆďķĊĴ�ÐŘĨðīř�
date].

A�þķĮĴ�œĊĴÐÌ�Ĵď�æðŒÐ�řďķ��ìÐÌĮ�ķĨ�ĴìĴ�ðĴȸĮ�ÆďĉðĊæ�ķĨ�Ĵďĉďīīďœȝ
�ďķ�ìŒÐ�ǡǣ�ìďķīĮ�ăÐåĴ�Ĵď�ķĮÐ�řďķī�ȫÌðĮÆďķĊĴ�ĉďķĊĴȬ�ďåå�ÌðĮÆďķĊĴȘ

[Main call to action]

>ÐīÐ�īÐ�Ȥ�æīÐĴ�īÐĮďĊĮ�œìř�řďķ�ĮìďķăÌ�ÐĊīďăă�ðĊ�ĴìðĮ�ÆďķīĮÐȚ
ȫOðĮĴ�ďåå�ăă�ĴìÐ�æīÐĴ�ĮĨÐÆĴĮ�ďå�řďķī�ÆďķīĮÐȘ�}ìðĮ�ÆďķăÌ�ÅÐ�ĴìÐ�
ĉďķĊĴ�ďå�ÆďķīĮÐ�ÆďĊĴÐĊĴș�ÅďĊķĮÐĮș�ÌÌÐÌ�ĮÐīŒðÆÐĮ�ĊÌ�ĮķĨĨďīĴș�
etc. Adding screenshots works well here.]

Because you’re on this list, you’re getting a huge discount. Click 
ÅÐăďœ�ÅÐåďīÐ�ðĴ�æďÐĮ�œřȝ

[Another call to action here]

ȧ}ìðĮ�ÆďķīĮÐ�œðăă�æď�ķĨ�Ĵď�ȫīÐæķăī�ĨīðÆÐȬ�ðĊ�ǡǣ�ìďķīĮȝȨ

Aå�řďķ�ìŒÐ�Ċř�ĪķÐĮĴðďĊĮș�þķĮĴ�ìðĴ�īÐĨăř�Ĵď�Įā�ĉÐȝ

Cheers,

[Signature]

CALL TO ACTION:

ȵ'Ċīďăă�Uďœȶ

[Link to your course with the coupon code attached]

https://support.thinkific.com/hc/en-us/articles/360030722033
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12 Hour Warning 

 

EMAIL BODY:

>Ðř�ȫ9ðīĮĴ�UĉÐȬș

LķĮĴ��åīðÐĊÌăř�īÐĉðĊÌÐī�ĴìĴ�Aȸăă�ÅÐ�ĴķīĊðĊæ�ďåå�ĴìÐ�ȫÌðĮÆďķĊĴ�
ĉďķĊĴȬ�ďåå�ÌðĮÆďķĊĴ�åďī�ĊřďĊÐ�ăďďāðĊæ�Ĵď�ĴāÐ�ĉř�ăĴÐĮĴ�ďĊăðĊÐ�
ÆďķīĮÐș�ȫ�ďķīĮÐ�UĉÐȬș�ðĊ�Ǡǡ�ìďķīĮȘ

AȸŒÐ�ìÌ�ăďĴĮ�ďå�ĨÐďĨăÐ�ĮðæĊ�ķĨ�ĊÌ�ĴìÐřȸīÐ�ăă�ŒÐīř�ÐŘÆðĴÐÌ�Ĵď�Ìðæ�ðĊȘ�
I hope to see you there too!

[Main call to action]

Cheers,

[Signature]

CALL TO ACTION:

ȵwðæĊ��Ĩ�}ďÌřȶ

[Link to your course with the coupon code attached]

ZĊ�ĴìÐ�ăĮĴ�Ìř�ďå�řďķī�ĨīďĉďĴðďĊ
řďķ�þķĮĴ�œĊĴ�Ĵď�ĊķÌæÐ�Ċř�ăĴÐ
ÆďĉÐīĮ�Ĵď�ĴāÐ�ÆĴðďĊ�ĪķðÆāăřȘ�
wÐĊÌ�ĴìðĮ�Ǡǡ�ìďķīĮ�ÅÐåďīÐ�ĴìÐ�ÐĊÌ�
ďå�ĴìÐ�ĨīďĉďĴðďĊȘ 

Recipients: 

Anyone in your audience that
hasn’t signed up yet.
 
 
Subject line: 

It’s your last chance!

- or -

You have 12 more hours to get
your discount

https://support.thinkific.com/hc/en-us/articles/360030722033
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1 Hour Warning 

 

Just like your last message, this
œīĊðĊæ�ðĮ�ĉďīÐ�ÅďķĴ�ĊďĴðåřðĊæ
your audience than selling your
course. They have heard enough
about WHY they should buy, and
Ċďœ�þķĮĴ�ĊÐÐÌ�Ĵď�åÐÐă�ĴìÐ�ķīæÐĊÆř
ďå�ĉðĮĮðĊæ�ďķĴ�ďĊ�řďķī�ÌðĮÆďķĊĴȘ 
 

Recipients: 

Anyone in your audience that
hasn’t signed up yet.
 
 
Subject line: 

}ìÐīÐȸĮ�ǥǟ�ĉðĊķĴÐĮ�ăÐåĴ�Ĵď�æÐĴ
ȫÌðĮÆďķĊĴ�ĉďķĊĴȬ�ďåå�ȫ�ďķīĮÐ
UĉÐȬȝ

EMAIL BODY:

>Ðř�ȫ9ðīĮĴ�UĉÐȬȝ

LķĮĴ�ĊďĴìÐī�åīðÐĊÌăř�īÐĉðĊÌÐī�ĴìĴ�Aȸăă�ÅÐ�ĴķīĊðĊæ�ďåå�ĴìÐ�
ȫÌðĮÆďķĊĴ�ĉďķĊĴȬ�ďåå�ÌðĮÆďķĊĴ�åďī�ĊřďĊÐ�ăďďāðĊæ�Ĵď�ĴāÐ�ĉř�
ăĴÐĮĴ�ďĊăðĊÐ�ÆďķīĮÐș�ȫ�ďķīĮÐ�UĉÐȬș�ðĊ�ĴìÐ�ĊÐŘĴ�ǥǟ�ĉðĊķĴÐĮȘ

�åĴÐī�ĴìðĮ�ìďķīș�ĴìÐ�īÐæķăī�ĨīðÆÐ�ďå�ȫīÐæķăī�ĨīðÆÐ�åďī�ĴìÐ�ÆďķīĮÐȬ�
œðăă�ÅÐ�ðĊ�ÐååÐÆĴȘ

This might be your last chance to get this discount! Click below to 
ĴāÐ�ÌŒĊĴæÐ�ďå�ðĴȚ

[Main call to action]

Cheers,

[Signature]

CALL TO ACTION:

ȵwðæĊ��Ĩ�}ďÌřȶ

[Link to your course with the coupon code attached]

https://support.thinkific.com/hc/en-us/articles/360030722033
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